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Page Types

Publishing templates used on CStar

The site is built around a global nav and 4 main templates:
PROMOTE PAGES

ITEM PAGES

LIST VIEWS

ARTICLE PAGES
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Global Art

Specifics on Global Nav Art and Font Styles

“Ferris Wheel’ Channel Sprites-
336 pixels x 39 pixels

Font Usage

Idle Rollover Active

DIN SCHRIFT -ENGSCHRIFT - ALL UPPERCASE FOR CHANNEL AND CATEGORY NAMES

‘Carousel’ Category Sprites-

HELVETICA BOLD - TITLE TEXT (HEX# 1F1B53) variable x 141 pixels dle
Helvetica- body text
Helvetica- body href (hex #43439B rotlover
Active
Background-
1000 pixels x 842 pixels L U
V. beta 2
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Promotes

Specifics on B; C; E; Thumbnails 2/7/10

Every movie title gets a standard set of images
created from the art we receive.

We attempt to distinguish ourselves by having our

feature promote spaces (B & C) horizontally-
B loader- composed, in keeping with the aspect ratio and
445 pixels x 250 pixels imagery of the film.

Only in List View do the thumbnails resemble DVD
key art.

C promote-
240 pixels x 180 pixels

Thumbnails-

TN7- 60 pixels x 87 pixels
TN10- 232 pixels x 160 pixels
TN2- 153 pixels x 105 pixels

V. beta 2
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Promotes

Hand-Crafted ‘A’ promotes are for major messaging

and are the largest our templates support

‘A’ promote-
800 pixels x 445 pixels

U

V. beta 2
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Borders & Messaging

Each Artist-Created and Studio Channel has custom
borders on its promotes to further brand and

distinguish them. The SWOOSH denotes exclusive or
FREE content across the entire site.

Our Space Portal Border

Jersey Docs Distessed Border

Golden Age Deco Border

U

V. beta 2
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Dynamic Content

To compliment the ‘title-specific’
movies promotes, we also
populate the page with other

quicker, cursory information:
top downloads lists, new
releases, trivia, and

article teases.

U
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Site Programming Strategy

Planned REDUNDANCY
guarantees several
routes to a title's item
page: through various
individual PROMOTES,
by genre groupings,
and by direct search.

U

V. beta 2
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Item Page

The Movie Detail Page

The basic module of the CStar Beta 2 architecture

is the ITEM PAGE. The trailer, a CStar original
preview (if available), movie information, articles,
and purchasing options are located on this page.

An interesting feature is our take on RELATED
ITEMS, which contains the OBVIOUS ones, but
also hand-crafted NOT SO OBVIOUS titles,
complete with a short explanation why.

‘B’ loader when video trailer not playing-
445 pixels x 250 pixels

TN7 thumbnails
60 pixels x 87 pixels
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List View

Search Results / Discovery View

This very user-flexible page contains
pop-up detail boxes, options for
thumbnail/list view, and variable items

per page.

These are generated dynamically and
need not be programmed.

Browser-scaled thumbnails

Java-based pop-ups

purchase
flow
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Article Page

Exclusive Content from Expert Sources

The CStar voice shines through on the article
page, addressing a wide variety of subjects
and not limited to movies in our library,

‘F" promote
320 pixels x 180 pixels

variable images
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Offline Outreach

Non-Browser-based ‘pushed’ content is crucial

and must be clear and singular in message.

Four strategies have been identified for
targeted outreach:

BY TITLE
A film such as ONE SIX RIGHT, about general
aviation, teams with local pilots groups.

BY EVENT

ex. Veterans Day sees us present a film festival
containing war and patriotic-themed films
from across the library

BY USER TYPE
ex. A new High Definition encode is targeted
towards Home Theater forums

BY FEATURE
Upgrades to the service (ex. now Firefox
compatible)

Email newsletter
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Site Mai & Screenshots
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CStar Home

Jersey Docs

Golden Age
of Movies

Our Space

Lonely
Hearts

10 Items
or Less

CStar HD

Sony
Pictures

See All
Movies

Sub-Categories

Now Playing Close-Ups Relrsgges Oﬁ;}sgls Al\l/locvsifeasr TaI_Ignghe
Now Playing Cor?f?ggr)\/tial A&éeizgs
Now Playing Scprzteenri’;g AMI Golden
Room ge Movies
Now Playing Thoughtspots All f\)/\lé(/ iSepsace
Now Playing Reviews
Now Playing Begicnedn'gs‘e'
Now Playing One Six Right All HD Movies
Now Playing Coming Soon Action || Comedy Drama Family Horror Sci-Fi Thriller
Now Playing Staff Picks Action || Comedy ||Documentaries || Drama Family Horror || Musicals Sci-Fi Thriller

My Collection

CStar Originals

First Time Here?

U
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®

CSTAR HOME CHANNEL
Now Playing
08.08.07
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®

JERSEY DOCS CHANNEL
Now Playing
08.08.07
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®

GOLDEN AGE OF
MOVIES CHANNEL
Now Playing
08.08.07
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OUR SPACE CHANNEL
Now Playing
08.08.07

search

promote
page

item
page

purchase
flow
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®

ITEM PAGE
‘300°
08.08.07
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DISCOVERY VIEW
Sony Channel- Comedy
08.08.07

promote

page

item
page

purchase
flow
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SEE ALL MOVIES
Staff Picks
08.08.07

promote

page

item
page

purchase
flow
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ARTICLE PAGE
Close-Ups: HD
08.08.07

promote

page

item
page

purchase
flow







